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APPLICATION FORM
Honouring the Future Leaders of Pakistan's Marketing & Advertising Industry

	The Simorgh Award takes its name from the legendary bird of Persian Sufi mythology — a symbol of self-discovery, unity, and the transformative power of perseverance. 

This award honours young professionals aged 30 and under whose journey, drive, and vision are shaping the future of our industry.



Eligibility
· Open to individuals from marketing and advertising professionals. 
· Aged 30 years and under (born on or after 31st August 1996)

Judging Criteria
Vision & Purpose |  Character & Resilience  |  Self-Awareness & Learning Mindset  |  Courage & Bold Thinking  |  Contribution & Impact  |  Influence on Others

Disqualification:
Entries may be disqualified at any phase of the competition without notification. All rights reserved by PAS.

Terms and Conditions:
· The Simorgh Awards are not liable for any copyright infringement on the part of the entrant.
· Submission of any entry acknowledges the right of PAS to use it for exhibition, promotion, and publication purposes in any medium.
· If an entry receives an award, the manner and details of announcing that nomination and award are strictly within the discretion of PAS. The entrant understands that all awards may not be given or publicized in the same manner, and some might be presented in a ceremony, and others might not. 
· By submitting your entry in the competition, the participant and its company agree to all the terms and conditions and rules as set in the Entry Kit.


All decisions made by PAS
in all matters relating to the competition 
shall be final and binding.



Useful Tips for the Applicants

· Be honest, not impressive. The jury is looking for authenticity. A genuine answer from a junior executive will always outshine a polished, but hollow answer from someone more senior. 
· Write as yourself, not as you think a winner should sound. 
· Be specific. Avoid generalities like "I contributed to a successful campaign." Name the situation, describe what you actually did, and tell us what happened as a result. Specific stories are always more compelling than broad claims. 
· Don't shy away from failure or difficulty. Some of the strongest answers will come from moments that didn't go perfectly. How you responded to a setback tells the jury far more about your potential than a straightforward success story. 
· Keep within the word limits. Brevity is a skill. An answer that makes its point clearly within the limit will always score higher than one that rambles beyond it. Edit ruthlessly.
· This is about your journey, not your job title. You don't need to have led a team or won an award to be a strong candidate. The jury is looking for the quality of your thinking, your values, and your hunger, not your designation.


Contact Information & Details



NOMINEE DETAILS

	Full Name
	Date of Birth (d/m/y)
	Cell Number

	
	
	



	Email (Work)
	Email (Personal)
	Academic Qualification

	
	
	



Professional Experience
	Organisation
	Designation
	No. of Years
	Date (From – To)

	Current
	
	
	

	Previous (if any)
	
	
	

	Previous (if any)
	
	
	




NOMINATOR DETAILS

	Full Name
	Designation
	Organisation

	
	
	



	Email
	Cell Number

	
	



	Undertaking: I verify that the information provided in this application is accurate and true, and does not violate any terms and conditions of the Simorgh Award. By submitting this entry, I acknowledge the right of PAS to use it for exhibition, promotion, and publication purposes.








Signature: ___________________________          Company Stamp: ___________________________

SECTION I
To be filled by the nominee




Answer these questions honestly and in your own voice. The jury is looking for the person behind the work, your thinking, your values, and your potential, not just a list of achievements.

Q1.  Your North Star
Word limit: 75 words  |  In your own words, what drives you? What kind of marketing or advertising professional do you want to become, and why does it matter to you?







Q2.  Your Journey So Far
Word limit: 100 words  |  Describe your professional path to date. What roles have you held, what have you learned, and what has surprised you most about this industry?









Q3.  A Moment That Defined You
Word limit: 100 words  |  Tell us about one specific situation, a challenge, a decision, a setback, or a breakthrough that tested you and shaped how you think and work today. What did you do, and what did it teach you?









Q4.  Your Contribution to the Team or Organisation
Word limit: 100 words  |  You don't have to have led a campaign to have made a difference. Describe a meaningful contribution you made — however big or small — and the impact it had on your team, your organisation, or your client.



SECTION I
To be filled by the Nominee




Q5.  Where You Are Going
Word limit: 75 words  |  What is the one thing you want to change, build, or achieve in Pakistani marketing or advertising in the next five years?









Q6.  Recognition or Accolades  (Optional)
Any awards, recognition, or acknowledgements you have received from within your organisation or externally. List as bullet points.

	

	

	




SECTION II
To be filled by the Nominator


	Tell us about the person, not just their results. Share what you have observed, how they think, how they treat others, and why you believe they represent the future of this industry.



Q1.  Why This Person?
Word limit: 100 words  |  Beyond their job title and results, what is it about this individual's character, curiosity, and attitude that makes you believe they are a future leader of this industry?









Q2.  A Specific Moment You Observed
Word limit: 100 words  |  Describe one instance where this individual demonstrated exceptional judgment, creativity, resilience, or leadership, even in a supporting or junior role.









Q3.  Their Impact on People Around Them
Word limit: 100 words  |  How has this individual influenced, inspired, or elevated the people they work with peers, juniors, or cross-functional teams?









Q4.  Anything Else You Would Like to Share
Optional  |  Any additional context, achievements, or qualities you believe the jury should know about your nominee.
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